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Medtronic targets diabetes audience segments through

Medtronic, a fast-growing Australian healthcare technology company providing groundbreaking
healthcare technology solutions for complex and challenging conditions wanted to target diabetes
sufferers with their new range of products. They partnered with Bench to develop expert digital
strategies across multi channels using various data segments.
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"Bench used data partners to create niche audience segments for us and delivered
multichannel digital advertising which resulted in !

Kiran Buckman, Senior Digital Marketing Lead, Medtronic
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